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Always There For You, 
In Good Times Or Bad

HDB store unit with basic foodstuffs and 30 
workers at Block 192 Toa Payoh Lorong 4. Its 
aim was to fight inflation and hoarding of 
essential foodstuffs, control prices and curb 
profiteering.

PM Lee recalled: “The union movement and 
the Government chipped in. Unions provided 
seed capital, and members volunteered to 
help out in the stores after work. They also 
campaigned to sign up members for Welcome, 
to give the co-op a solid and loyal base of 
customers. 

“The Government assured Welcome 
of a reliable supply of essential goods and 
countered the threat of wholesalers who tried 
to reserve goods for their favoured provision 
shops. The Government also provided 
important advice. Then-Minister Lim Kim San 
gave Welcome’s first Chairman and CEO Dr Baey 
Lian Peck $250,000 and said `keep prices low, 
fight inflation, but don’t lose money doing it!’”

Since then, PM Lee said FairPrice has risen 
to the occasion time and time again to offer 
daily essentials at affordable prices no matter 
what the external circumstances, man-made 
or otherwise. Infrastructure-wise and in terms 
of sheer scale of operations, 
FairPrice has also grown by 
leaps and bounds. 2Continued on page

Whatever the challenges faced in 
a changing business and social 
environment, NTUC Fairprice Co-
operative Limited “cannot forget that 

it still has a critical social mission, and that is to 
reassure Singaporeans that they can get good 
quality groceries and essentials at affordable 
prices.

“Singaporeans may be much better off, and 
spend more on higher-quality products and 
the finer things in life, but the cost-of-living 
remains a concern to many households. And 
one can never predict when the supply of 
essentials may be disrupted” due to unforeseen 
circumstances.

Prime Minister Lee Hsien Loong gave this 
reminder in his speech at NTUC FairPrice’s 40th 
anniversary dinner on 16 April 2013. FairPrice 
was set up on 22 July 1973 during the OPEC 
oil crisis as NTUC Welcome Consumers’ Co-
operative Limited Supermarket in a humble 

By Marcus Lin
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Prime Minister Lee Hsien Loong (sixth from left) together with past and present associates of FairPrice.

FairPrice has always been 
`For the People, From 

the Heart’. I am confident that 
FairPrice will continue to uphold 
its social mission and strengthen 
its community links for many 
more years to come.”
Prime Minister Lee Hsien Loong



This is possible because “FairPrice would not 
have succeeded for 40 years without competent 

management, devoted employees and trusted, reliable suppliers.” 
Going forward, however, it’s a new ball game as “in 40 years, the retail 
landscape has completely changed. FairPrice is no longer an upstart 
competing against provision shops or trimming inefficient supply 
chains. Today, FairPrice is a major player in a far more competitive and 
diverse market.”

To meet greater affluence and rising expectations of Singaporeans, 
PM Lee said “FairPrice has responded to these changes by expanding its 
distribution networks and product offerings. FairPrice stores offer much 
better shopping experiences.”

Because of its resilience and ability to respond to extreme situations, 
“FairPrice provides an important assurance to Singaporeans that 
they will always have somewhere to turn to for their basic needs. By 
diversifying its sources, FairPrice ensures a reliable supply of essentials 
should any disruption occur. FairPrice housebrands offer good quality 
products at affordable prices. 

“By freezing prices of essential goods at critical moments, like 
during the global financial crisis or the Thai floods two years ago, 
FairPrice gives people comfort that they will not be victims of 
profiteering. That is why FairPrice remains a co-operative after 40 years 

instead of having being sold or listed, so as to uphold its social 
mission and links with the community.

“FairPrice must continue to do this and uphold this social mission 
even as it adapts to the future. It must find new ways of cutting 
costs, and delivering better value. It must harness technology to 
raise productivity and share the savings with customers. It must 
continue to ensure a reliable and affordable supply of essentials by 
diversifying its sources and stockpiling important products.”

PM Lee also reiterated that FairPrice’s continued social mission of 
giving back to its members and the wider community is “one critical 
reason why it has become a valued part of our social landscape” and 
that “this strengthens the social compact between FairPrice and the 
public, and sets the bar for social enterprises in Singapore. It is also 
an important draw for younger employees who want to work in an 
organisation that is a responsible corporate citizen.”

While stressing that FairPrice is not a charity or a food bank 
and “has to stand on its own feet and compete fairly with other 
commercial entities,” he also acknowledged that “this makes 
FairPrice’s social mission particularly challenging, and its success 
that much more remarkable. That is why FairPrice must always be 
managed professionally, with strict financial discipline and sound 
business practices.

“In a world where income distributions are widening and trust 
between businesses and workers is eroding in many countries, 
NTUC FairPrice can stand tall as a social enterprise that has served its 
members well and forged strong ties with the wider population.”
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Flashback To How It Started
After NTUC Welcome opened on 22 July 1973, NTUC This Week, which was then called 
Perjuangan NTUC, carried a report. We reproduce it here for your reading pleasure.
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40 years and going strong, NTUC FairPrice 
Co-operative Limited marked its 40th 
anniversary celebrations with a generous 
$40 million contribution to the Labour 

Movement, customers, employees and the less 
privileged in the workforce and community 
at its gala dinner at Marina Bay Sands held on 
16 April 2013. This is the single largest amount 
that the co-operative has given to date.

FairPrice will divide its $40 million 
contribution equally between four key 
stakeholders. The Labour Movement will 
receive $10 million to help advance the welfare 
of workers. FairPrice members will receive an 
additional $10 million in rebates .To thank 
FairPrice employees in appreciation of their 
hard work, commitment and loyalty, they 
will receive $10 million as a one-off special 
bonus while the philanthropic arm of FairPrice, 
FairPrice Foundation, will receive $10 million to 
help Singaporeans in need.

Speaking at the event, NTUC FairPrice 
Chairman Ng Ser Miang (pictured below) said: 
"Over the last 40 years, FairPrice has stayed true 
to its social mission of moderating costs of 
living for all Singaporeans." 

The supermarket co-operative has grown 
since its first NTUC Welcome store set up in 
1973 to help moderate the cost of living in 
Singapore. FairPrice has today  become a multi-
format retailer with 270 outlets nationwide 
achieving an annual sales of $2.8 billion, and 
given $46 million in rebates in the last financial 
year alone. It has initiated schemes to help 
customers stretch their dollar. It has also 

introduced 2,600 housebrand products, offered 
special discounts or freezed prices in periods of 
high inflation to help Singaporeans.

Mr Ng shared that FairPrice has strived to 
be the last to increase prices and first to drop 
prices as it did for rice during the rice crisis in 
2008. FairPrice has also widened its sources to 
ensure supply of safe and quality food at the 
best price, importing products from more than 
70 countries.

This, he said, was made possible with the 
strong support of stakeholders which consisted 
of  its  630,000 members, 500,000 daily 
average customers, suppliers and the Labour 
Movement "all of whom have contributed to 
our success and remained steadfast to our 
cause." Mr Ng added: "The strategic guidance 
from the Board, the strong commitment of our 
loyal staff have helped us to  become what 
FairPrice is today.”

Beyond its social mission of moderating 
costs, FairPrice has stayed committed to 

$40 Million To Mark 
40 Years Of Serving With A Heart

By Joshua Joseph

FairPrice will continue to serve our customers and the 
community with a heart, and be Singapore's homegrown 

retailer that we can all be proud of."
NTUC FairPrice Chairman Ng Ser Miang

NTUC FairPrice donates $10 million to FairPrice Foundation as part of its $40 million contribution to key stakeholders. 
Pictured are NTUC FairPrice Chairman Ng Ser Miang (left) and Prime Minister Lee Hsien Loong (second from left) with 
beneficiaries.

giving back to society through the FairPrice 
Foundation. With donations of over $60 million 
to the  Foundation, it focuses on efforts to 
help the poor and needy, promote nation 
building, community bonding and support for 
workers welfare, as well as the FairPrice Share-
A-Textbook Project which has seen over 2.75 
million textbooks being redistributed to needy 
students.

Moving forward, Mr Ng shared that 
FairPrice will continue to serve its customers 
and the community “with a heart". On the 
challenges ahead, Mr Ng shared that there will 
be many more to come  with higher operating 
costs such as increasing rentals, manpower 
shortages and increasing food prices but he 
was confident that the board, management 
and staff  "will continue our efforts to 
improve productivity, innovate, embrace new 
technology and stay relevant" to meet the 
needs of customers and members.



At the first NTUC Learning Journey of 2013, 
50 unionists led by NTUC Secretary-
General Lim Swee Say saw how a 
unionised 508-room hotel employs 

about 260 staff with more than 60 per cent 
being Singaporeans and PRs. 

Holiday Inn Singapore Atrium (HISA) has 
been able to improve the use of existing 
manpower through improving productivity, 
skills upgrading and multi-skilling and 
strengthening the Singaporean Core, all of 
which are part of the Labour Movement’s 
Progressive Wage Model (PWM). It goes to 
show that it is possible to enhance the use 
of manpower, instead of relying on more 
manpower to improve service standards and 
quality in the hospitality sector.

After a site tour of the hotel, SG Lim in his 
closing speech praised HISA for its efforts to 
implement the PWM: “The Singapore Economy 
is going through a transition, likewise the hotel 
industry ought to go through the transition 
as well... We are really glad that here at HISA 
you are taking the lead and adopting a new 
mindset.” 

 

Productivity 
Improvements

HISA also tapped on funding by NTUC’s 
e2i (Employment and Employability Institute) 
to boost productivity. Having implemented 
four productivity initiatives, of which three are 
funded under the Inclusive Growth Programme, 
HISA has been able to improve work processes 
and share gains with their low-wage workers. 

Over 144 lower wage workers have 
benefitted from the productivity projects 
introduced by HISA, and gain-sharing ranging 
between six to 17 per cent was shared. One of 
the projects that HISA has implemented is an 
automated guest service request system that 
connects different operations and departments 
through the use of mobile phones resulting in 
improved communications to better serve hotel 
guests.

Through the use of mobile devices, room 
service staff are now able to respond to guest 
requests when a text message is shown on the 
screen of the staff’s mobile device. The resulting 
response time has been greatly improved by 66 
per cent, and the time taken for management 
report has been reduced by 90 per cent.

 

Strengthening The 
Singaporean Core

Three potential local management trainees 
have been selected to undergo a 12-month 
Executive Development Programme (EDP) and 

will be groomed for managerial positions. 
The EDP is a structured management trainee 
programme to attract and retain mid-level 
Singaporean PMEs (Professionals, Managers 
and Executives) with the aim to build the 
Singaporean Core in the hotel sector.

HISA also employs People With Disability 
(PWD) since 2009 and currently employs 17 
full-time PWDs across three departments. The 
hotel works with their family members and 

Progressing Towards Optimised 
Service And Quality

caregivers as well as training coordinators from 
the voluntary welfare organisations to ensure 
that they are comfortable with their job scope 
and work environment.

Hotel General Manager Sam Davies 
attributed the hotel’s success in optimising their 
available manpower to his team as well as the 
help from e2i. “I’m blessed to have a fantastic 
team here at the hotel, but also we had fantastic 
support from e2i,” said Mr Davies.

By Nicholas Lee

Skills Upgrading And Multi-skilling
To allow employees to have better opportunities to progress in their careers, HISA’s 

Security and Bell Service employees undergo skills upgrading before they can be cross-
deployed. Take Faizal Mas’odi (pictured below) for example. The 35-year-old joined HISA 
as a Security Officer in January 2011. He was selected to undergo 40 hours of WSQ 
(Workforce Skills Qualifications) training.

“During the training, we were attached to the concierge team. In the beginning we 
did bellman duties, handle arrival and departure of guests and sending luggage to the 
guest rooms,” said Mr Faizal. Having completed his training, Mr Faizal was promoted to a 
Security Executive. Today, he is able to be cross-deployed, working both in the Concierge 
and Security Department with the necessary skill 
sets for both. 

In fact, in order to be productive, security 
officers in HISA will distribute newspapers to 
rooms when they are going on their rounds in the 
morning. In addition, Mr Faizal also trains fellow 
colleagues. Hence, with the multiple skill sets he 
possesses and by handling guest related requests, 
he can put his day-to-day routine into case 
studies and activities for his training.

With the cross-deployment, Mr Faizal has 
received a wage adjustment of about 15 per cent. 
“I’m very happy with the cross-deployment and 
the wage adjustment, because I never expected 
that...it has helped a lot because I have two kids at 
home and with the salary adjustment, I don’t have 
to worry about money,” says Mr Faizal.
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NTUC Secretary-General Lim Swee Say (third from left) listening on as hotel staff introduces him to the Automated Guest Service 
Request System





Seniors listen in to presentations on healthcare and workplace matters at the event.
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Senior Union Members 
Get More Recognition

As Singapore faces an ageing workforce, NTUC 
has driven national initiatives to enable older workers 
to continue contributing actively and being gainfully 
employed. NTUC is currently urging for tripartite discussions 
to consider how soon and how best to further extend the 
re-employment age band from the current age band of 
62 to 65 to 62 to 67, as well as calling for more policy and 
funding support towards workplace healthcare cost-sharing 
and insurance. 

In addition, NTUC together with the Singapore National 
Employers Federation (SNEF) will manage and administer 
the WorkPro programme to encourage more seniors to 
return to the workforce.

Doing More For Mature Workers

By Joshua Joseph

Older workers can now look forward to more rebates and 
medical benefits that cater to their needs through the 
golden years, as well as strong support at the workplace 
and in active ageing as the Labour Movement re-affirms its 

commitment towards their welfare.
Some 7,000 members from 26 unions will qualify for 

membership fee rebates as of April 2013 under NTUC’s U 65+ 
programme. Over 4,000 members received the rebates this year and 
another 3,000 members will receive theirs by January 2014.

The U65+ programme is a pilot initiative based on age and 
tenure to reward and recognise loyal members who are now 65 
years and above and must have a membership tenure of ten years or 
more.

NTUC’s U Live@Work community and Membership Department 
organised a morning of fun-filled activities for over 200 senior 
members at Resorts World Sentosa on 13 April 2013  to highlight 
NTUC’s suite of initiatives for older workers relating to health, work 
and play. The event also included experts’ advice on healthcare and 
workplace issues.

For better understanding of the WorkPro programme, NTUC 
organised a presentation at the event on the increased support 
from tripartite partners in ensuring they receive fair treatment and 
recognition in the workforce.

Guest-of-Honour NTUC Deputy Secretary-General Heng Chee 
How shared at the event that the WorkPro programme recently 
announced by the Government was welcomed by workers as well as 
the Labour Movement. He added that with the programme, aspects 
such as training, job redesign, and flexible work arrangements will 
encourage companies as well as workers to do their part.

Mr Heng said: “These are all very important things to do so that 
barriers can be brought down and companies can then tap on 
the less tapped segments of our workforce, because this is a very 
tight labour market as well and it is a win-win for both companies 
and workers. The Labour Movement will continue to push for 
implementation and push for progress.”

At the event, NTUC’s U Live Community showcased their 
initiatives which has helped over 130,000 active agers lead a ‘Happy 

“We want our seniors to be well and to enjoy 
the golden years. Mature workers have 

much experience and knowledge to contribute to 
their companies. Hence, the Labour Movement will 
actively advocate for improvements to the work, 
live and play dimensions of our seniors’ well being. 
We will work closely with our tripartite partners to 
realise these improvements.”
NTUC Deputy Secretary-General Heng Chee How

Healthy Productive and Purposeful’ (H2P2) lifestyle with a wide variety of 
activities and interest groups. 

Shared U Live member Mr Smiley Goh: “Ever since I joined U Live, 
I’ve had the opportunity to fill my days with activities that allow me to 
make new friends and stay active. I even get a chance to mentor other 
seniors in a sport that I love - golf! Now I look forward to U Live events 
where I can share my knowledge with my peers and help them to lead 
productive and purposeful lives.”

More To Be Done For Older Workers In 
Areas Of Health, Work And Play



Unions can soon look forward to 
a better and more integrated 
outreach from NTUC’s Membership 
Department (MED). The MED 

Organising Resource Centre (ORC) has 
selected 11 U Account Managers to 
specialise in serving the membership needs 
of each union. 

The ORC U Account Managers will 
develop familiarity and build relationships 
with the respective unions by spending two 
days in a week at the pilot union’s office, 
visiting branches and union members. They 
will also attend the union’s Executive Council 
meetings, membership committee meetings 
and plan discussions in each union. Most 
importantly, they will act as an all-round 
support-system to the unions when it comes 
to membership growth.

The U Account Managers will chart out 
a growth roadmap for union membership, 
especially in areas of recruitment and 
retention, which can also leverage on the 
NTUC 50 Development Fund. For example, 
to increase the number of unionisation in 
each branch, they will be closely involved in 
planning unions’ recruitment roadshows to 
recruit Ordinary Branch members within the 
unionised companies.

Such efforts are in line with the NTUC’s 
vision to grow the Labour Movement to 
one million members by 2015. Additionally, 

A New Resource Centre To Support 
Unions’ Membership Growth 

By Muneerah Bee Mohamed Iqbal unions are also encouraged to increase their 
participation in U League, a programme 
which trains and gives hands-on recruiting 
experience to membership officials from 
unions, by increasing the number of this 
year’s participants by 20 per cent from last 
year. Unions can also turn to the U Account 
Managers for any analysis and data they require 
from ORC.

Through this arrangement, unions will 
have an increased awareness of MED offerings 
and they are encouraged to tap on assistance 
for roadshow support, analytical data, training 
needs, communications outlets such as 
Facebook and websites.  

With this support and outreach, the ORC U 
Account Managers from MED will contribute 
to enhance capabilities beyond MED together 
with the unions. In line with plans to represent 
one out of every three resident workers, the 
unions and U Account Managers will jointly 
organise more companies and recruit more 
OB members, to further fuel the Labour 
Movement’s growth. 

The new MED Organising Resource Centre 
is headed by NTUC Membership Assistant 
Director (Organising Resource Centre) Samuel 
Tan who has more than three decades of 
union experience across industrial, service 
and public unions. He mentors the ORC U 
Account Managers to progressively develop a 
deeper relationship with each union and create 
membership breakthroughs for the Labour 
Movement. MED ORC also has three senior 

Flow On leaders as its advisors - Teo Yock Ngee, 
Cyrille Tan and Tan Chai Kun. 

The 11 U Account Managers are handling 
a mix of public, industrial and service unions, 
and they had been through the U Membership 
Breakthrough Workshop and other courses in 
February 2013 to fully equip them with the 
right tools and capabilities to work with the 
unions and help them effectively.

In February and March, the first 20 new members who signed 
up for union membership at the roadshows received a special 
gift.
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Unions have often 
voiced the need for 

an account management 
system to support their 
growth plans. We are 
pleased that the U Account 
Managers have received 
warm reception at their 
host unions. While the 
vision and responsibility 
to grow the union fully 
remains with the union 
and its leaders, MED ORC 
shall be happy to play 
a supportive role and 
provide a helping hand 
wherever possible in 
the union’s bid to reach 
out to more employed 
persons and bring them 
the benefits of the Labour 
Movement.” 
NTUC MED’s Deputy Director (Sales & 
Operations) Benjamin Ho



The collaboration between MED ORC and 
Attractions, Resorts & Entertainment Union (AREU) 
also garnered more than 400 sign-ups during 
recruitment roadshows at Resorts World Sentosa 
(RWS) from 22 to 25 February 2013. MED and union 
staff were at the cafeterias to explain to workers that 
the management has paid for their membership 
fees. 

Even among the part-time, contract and 
temporary workers, who were not sponsored with 
union membership, the take up rate is still generally 
good. Recruitment roadshows at RWS will continue 
with MED ORC and AREU working together again to 
grow the Labour Movement.

To grow the unionisation rate for the 
United Workers of Electronics & Electrical 
Industries (UWEEI), the union and MED 
ORC held roadshows at Globalfoundries 
Singapore Private Limited at its plants in 
Woodlands and Tampines on 23, 24, 29 
and 30 January 2013. This ‘Do Together’ 
collaboration successfully garnered a total 
of 467 new members over the four days.

Tapping On Technology To Further 
Serve Unions

To further support unions, a new 
MED ORC Resource Centre portal 
will be available soon. Slated to 
be launched in May 2013, the 

portal aims to be a one-stop resource 
platform to strengthen communication 
and support to unions as well as improve 
work flow. It will solve the challenges 
that unions face in their membership 
efforts, such as constraints in designing 
marketing collaterals.

The portal will serve as central 

repository where unions can have easy 
access to MED’s communication collaterals 
and presentation slides. It is also a place for 
unionists and MED staff to share knowledge, 
success stories and best practices in area of 
membership.  

The marketing collaterals will also be 
retrievable there. Unions can use the pre-
designed templates or get in touch with their 
account managers for customised design 
services through the portal.

When it comes to year-end or sign-up gifts, 

unions can turn to the portal where there 
will be a marketplace for them to place 
their bulk purchase orders. They can also 
source for other items, such as discounted 
tickets to attractions, for their members. 

Unionists who are interested to attend 
the U Membership Breakthrough Workshop 
can check the course details, schedules and 
seat availability through the portal and if 
they are in need of recruitment roadshow 
support, the portal will act as the first 
contact point in supplying manpower and 
instant card printing services. 

Employees from Attractions, Resorts & Entertainment Union and its branch, Resorts World Sentosa.
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Coming together is a 
beginning. Keeping 

together is progress. Working 
together is success. We are 
happy to work closely with 
UWEEI to achieve our common 
goals of growing the Labour 
Movement.”
ORC U Account Manager Pamela Seah

We need to 
work together, 

union and NTUC MED, 
in order to achieve 
higher membership. 
During our roadshows 
at Globalfoundries and 
other various branches, 
MED also joined us even 
in the late night or very 
early in the morning 
during the third shift to 
help recruit members. All 
these efforts have in turn 
led to a positive growth 
in membership.”
United Workers of Electronics & Electrical 
Industries President Francis Lim

It was a wonderful opportunity 
to support the unions in their 

recruitment efforts and be involved in 
the process!  I am also thankful for the 
chance to bond with the AREU staff 
and build relationships with them.”
ORC Account Manager Marie-Eve Koh

Membership growth and 
organising are very important to 

AREU. Since the set-up, the ORC team 
has been supportive to us in manpower 
planning and resources. After sharing 
our membership work-plan with our 
ORC U Account Manager, Marie, she 
has also been very active on regular 
suggestions and updates on various 
membership initiatives. Moving forward, 
we would like to reach out and build our 
membership with concerted effort!”
Attractions, Resorts & Entertainment Union President Hassan 
Abdullah 
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When her husband Mr Richard Hoon, 
48, told her they were going on a 
special date, Madam Boyi Tan, 44, 
had no idea where they were going 

because he wanted to keep it a surprise for her. 
Married for 13 years with a child, the couple 
shared that since they had a child, couple time 
has been rather limited as they spend more 
time as a family instead.  

Madam Tan said: “Even though we see each 
other everyday, I think it’s important to get out 
of our routine and do something different. And 
I really appreciate him for bringing me here 
and putting in the effort to do this.”

Mr Hoon and Madam Tan were among 700 
couples who were at Romancing U, a signature 
event by NTUC Family Development Unit (U 
Family), on 6 April 2013 at Marina Barrage. Mr 
Hoon, who is an NTUC member, decided to 

Of Surprises, Laughs And Romance  
By Muneerah Bee Mohamed Iqbal

make it a surprise for his wife because they 
have not been on a date for quite some time. 
“We hardly have time together, so this is a good 

opportunity,” he said.  
Indeed, U Family understands the 

predicament of married couples who may 
have overlooked their relationship as a couple 
because they may be bogged down by 
their daily responsibilities. U Family Principal 
Specialist (Programme & Outreach) Koh Yan 
Ping said: “Romancing U is targeted specifically 
at married couples so we really want to 
tell couples that they have to prioritise the 
marriage over and above the daily demands of 
family life. We think it is important to do it once 
a year to remind them of the importance.” 

The fourth edition of Romancing U had 
an added comic relief as Pornsak Sukhumvit 
(played by Chua Enlai) from MediaCorp 
Channel 5’s comedy television series ‘The 
Noose’ was invited to share tips on how 
couples can bring back the spark in the 
bedroom. Couples also shared laughs during 
the movie screening of the romantic comedy, 
‘The Five Year Engagement’.  

First prize winners of the Best Dressed Couple.

It was certainly a fun-filled day for 144 golfers who took part in the first 
U Associate Golf Challenge 2013 as they pitted their best skills on the 
golf course. Organised by NTUC’s Membership Department (MED) and 
U Sports, the inaugural golf challenge swung off to a perfect start at 

the Orchid Country Club on 10 April 2013.
The event aims to bring U Associate partners and members closer 

to NTUC and the unions. It was also an opportunity for everyone to 
network and foster a closer relationship with the Labour Movement. 

Shared MED Director Vivek Kumar: “‘Do Together’ is a key spirit of the 
Labour Movement and this event signifies it vividly among U Associates, 
unions, U Sports, Orchid Country Club and NTUC Membership. U 
Associate Golf Challenge has emerged as an excellent platform 
to interact with our partners and members in a highly engaging 
environment.”

Besides golf, participants also enjoyed a delicious buffet dinner 
spread in the evening with live band performances. Wrapping up the 
event, participants also walked away with attractive prizes from the lucky 
draw. 

U Associate Golf Challenge Tees Off
By Florina Oo
Photos courtesy of MED “I think the 

event was very 
well organised and it 
is definitely a success. I 
enjoyed my game very 
much and I will be happy 
to take part in the next U 
Associate Golf Challenge 
again.”
Insurance and Financial Practitioners 
Association of Singapore (IFPAS) President 
Tommy Wee

“The event today 
was very smooth 

and well organised. It 
was a great experience 
for me and I will be very 
keen to participate in the 
second U Associate Golf 
Challenge.”
Adam Khoo Learning Technologies Group 
(AKLTG) Business Development Director 
Desmond Eng

“I think the U 
Associate Golf 

Challenge is a great 
platform for me to get 
to know and interact 
with the union leaders. I 
am very happy with the 
service provided by the 
working team, it’s rather 
professional.”
SAEA LTD (Singapore Accredited Estate 
Agencies) Director Peter Koh

"We did it and we will do it again. The photos 
speak for itself."

Institute of Estate Agents (IEA) Second Vice President Philip See

“The whole event 
was very well 

organised, I get to make 
friends with the guests 
from SIEU and IFPAS 
today and they are very 
friendly people. I enjoyed 
a great game and 
evening today.”
MediaCorp Artiste Huang Shi Nan

Concluding the event on a united and fun note.
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2013年2月22日，金属业工友联

合会与会员、委员会顾问、人力部官

员、新加坡全国雇主联合会、管理层

伙伴，以及工会干事齐聚一堂，一起

迎接蛇年的到来。此外，工会还邀请

了20名职总乐龄合作社银之圈榜鹅

南的受惠乐龄人士与他们一起进行温

馨的午宴。

	 与会嘉宾职总社会企业发展委员

会执行主席林文兴在致词时指出，提

高生产力从而提高薪金的重要性。他

说：“我们必须时刻谨记提高生产力

至关重要。这不只是管理层的工作，

员工也是其中一环。因此，员工必须

了解他们必须跟着管理层的指示完成

能在新加坡继续存在的工作。”

	 林文兴也分享了对新加坡人口白

皮书的想法，他认为政府提出白皮书

是为了强调：“我们作为新加坡的共

同体该如何继续生存、做得好、赚取

更多薪金及过上美好生活。”

	 此外，金属业工联秘书长L im	

Teck	 Chuan也在活动中分享工会将

继续让大家留下积极正面的印象，从

而响应工会标语“团结同步，建立好

金属业工联

团结同步 建立好形象

形象”。

	 他表示去年是金属业工联的好

年，工友获得了合理的加薪和花红。

此外，部分雇主提升了公司的设备后，

也让低薪工友受惠。

	 Lim	 Teck	 Chuan补充说，新年充

满不可避免的挑战，因此“改变自己

适应环境”至关紧要。他说：“雇主

和工友必须准备转变和接受未来的

变化。今年我们将展开分会选举和代

表大会，并且将讨论继续为工友谋福

利，确保他们获得合理的薪金，平等

的机会和待遇。”

	 “这些年来，金属业工联很幸运

地在顾问、管理层和劳资政伙伴的协

助及工会干事的支持下受益良多。我

非常肯定持续地合作，并在引导和协

助下，‘团结同步，建立好形象’将水

到渠成。”

	 除此之外，金属业工联的执行委

员和分会职员也在活动现场分发了

200包“百家米”给参加者。每名分会

干事及其家人都捐赠了一包白米，与

其他礼品一起送出，希望借此祝福大

家今年好运、健康和兴盛。

自2012年起，职总就业与职能培

训中心与新加坡音乐协会联手创立了

新加坡音乐论坛和开办音乐技术专业

发展（生产与管理）硕士班。

	 今年他们将举办一系列工作坊以

加强专业主讲者和本地艺术家之间的

交流。2013年4月1日至5日举行的第

一个工作坊，题为“史蒂夫。利利怀特

（Steve	Lillywhite）制作周：试音”，由

著名的格莱美奖得奖制作人史蒂夫·

利利怀特主持工作坊分享他的观点。

	 第一天的工作坊，利利怀特指导了

四个本地乐团学习音乐制作，并有一

个乐团屏雀中选参加为期4天的密集

培训课程。与此同时，另外三个乐团

则有机会向本地制作人学习。经过培

训课程后，这四个乐团各自完成了一

首曲子的制作。4月5日，参加者受邀

参加利利怀特在艺术之家举办的分享

会，为工作坊课程画下完美句点。

	 职总就业与职能培训中心总裁陈

财喜也再次肯定了与新加坡音乐协会

合作支持2013年音乐工作坊的活动。

本地乐团

学习音乐制作技巧

他说：“音乐不仅是玩乐和消遣。史

蒂夫·利利怀特音乐制作周是很好的

平台，让本地艺术家开展他们写歌、

作曲、表演和制作的技巧，从而提高

就业能力。”

	 职总专经执人员（专业人士、经

理及执行人员）署署长郑德源补充

说：“新加坡能有这个平台举办试音

课程，让我感到非常鼓舞。这个平台

尤其让本地音乐工业专业人才能有

机会一展才华，同时向来自世界各

地引领风潮的人士交流学习，非常	

难得。”

	 “工运的全力支持让本地才华洋

溢的艺术家提升专业艺术水平。职总

也非常希望代表自由业者等创意人

才表达心声，确保他们取得合理的合	

约书。”

劳资政三方伙伴与20名乐龄人士共享午宴，迎接蛇年到来。

国际知名音乐制作人史蒂夫·利利怀特（左一）指导本地乐团音乐制作的方法，并与现场参加者交流。
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找到推动力
 阿密的O水准 考 试 成 绩并不 理

想，无法报读新加坡海事教育学院的

航海研究课程，这令他投入海事业的

梦想破灭。他尝试报读新加坡理工学

院开办的海洋工程系也不得其门而

入。他说：“我尽力尝试申请，但没有

成功。这令我相当失望。”

 然而，当阿密听说并读到有关当

局在中学开办海事业课程的事后，受

到很大的鼓舞，因此便想在海事业闯

一闯。虽然他那位从事海员工作的姐

夫和一些朋友告诉他海上生活非常

艰苦，但他的决心并没有动摇。阿密

说：“我知道我的内心深处热爱这份

工作。我就是想要出海。”

 阿密在服完兵役后，将劳资政航

海培训奖计划视为投入航海业的第

二次机会。不过，当时阿密没有钱报

读这个课程。因此，就想办法筹钱。

 最后，阿密决定牺牲他那台赢奖

得来的数码单眼相机。他感叹说：

“我感到很失落，因为每一次出门我

都会带上相机......我所买的相机包现

在放在家里却是空的......可是这将推

动我努力把课程学好。”

 幸运的是，他在A.P穆勒马士基

航向梦想
7家航运公司最近聘请了30名参加劳资政航海培训奖的学员。本期，我们报道其中两名

家庭传统激励他
 出生在海员家庭的阿扎深受在

海上工作的父亲和哥哥的影响，也

希望投入航海事业。可惜的是，阿扎

不符合新加坡理工学院海事学院的

入学资格。他说：“我当时感到毫无

希望。”

 5年前，阿扎的父亲就鼓励他到船

上工作。不过，当时在健身行工作的

阿扎觉得还没做好准备，因此继续留

在健身行发展。

 在他完成高级国家工艺教育局证

书课程后，阿扎碰巧听人提起劳资政

航海培训奖计划，于是决定要报读这

项课程，实现海员的梦想。

 阿扎分享说：“我曾与爸爸和哥哥

交谈过一次。爸爸的梦想是我们能在

同一艘船上工作，我是首席海员，而

爸爸和哥哥则是总工程师......因此我

哥哥和我回答父亲说，我们将竭尽所

能让他的梦想成真，并保持我们的家

族传统。”

 或许是命运的安排，阿扎最近获

劳资政航海培训奖计划是由

职总就业与职能培训中心、新加坡

高级海员联合会及新加坡劳动力

发展局共同努力的成果，并获得新

加坡航运协会的支持。去年，这项

计划获得注资420万元，以资助80

名这两年加入海事领域，并希望在

国际船只上追求光明职业前景的

新加坡人。

 在最近的国会拨款委员会辩论

交通部预算案时，新加坡高级海联

执行秘书及官委议员雷家英强调，

在海事业建立以新加坡人为核心的

团队极其重要。她也指出劳资政航

海培训奖计划“是为了培训那些虽

然学术表现不突出却希望有机会加

入这一行并发挥所长的国人。”

 在2013年4月9日的培训计划开

幕典礼中，雷家英再次重申“这项

计划实际上给予了他们希望，让他

们能实现梦想。”

 出席当天活动的与会嘉宾是职

总专经者人员（专业人士、经理及

执行人员）署署长郑德源。

梦想破灭。他尝试报读新加坡理工学

院开办的海洋工程系也不得其门而

入。他说：“我尽力尝试申请，但没有

成功。这令我相当失望。”

 然而，当阿密听说并读到有关当

局在中学开办海事业课程的事后，受

到很大的鼓舞，因此便想在海事业闯

一闯。虽然他那位从事海员工作的姐

夫和一些朋友告诉他海上生活非常

艰苦，但他的决心并没有动摇。阿密

说：“我知道我的内心深处热爱这份

工作。我就是想要出海。”

 阿密在服完兵役后，将劳资政航

海培训奖计划视为投入航海业的第

二次机会。不过，当时阿密没有钱报

读这个课程。因此，就想办法筹钱。

 最后，阿密决定牺牲他那台赢奖

得来的数码单眼相机。他感叹说：

（A.P Moller Maersk）公司的A.P穆

勒马士基逻辑指数测试中表现优异，

因此被该公司录取了。他分享说：

“我能在测试中有好的表现，令我感

到欣慰。我花了很多精力准备这次测

试......能获得公司录取让我感到很兴

奋，因为那里的待遇很不错，我也能

让家人过上更美好的生活。”

得BW船务公司的延聘。他兴高采烈

地说：“能获得这个工作机会让我感

到欢欣鼓舞。我的父亲鼓励我接受这

份工作，从工作中学习。”

学员如何克服重重困难最终加入这一行，
展开人生新航程的历程。
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2013年4月3日，职总英康合作社

总裁陈诸杰获颁“2012年年度杰出

总裁奖”，使该合作社成为首个获得

新加坡商业奖认可的工运社会企业。

	 陈诸杰以杰出的领导力带领职总

英康进行品牌革新，为公司树立了诚

信的形象，创下营业佳绩，与此同时，

继续秉持当初成立的宗旨，为顾客提

供价格实惠、便利可达和可持续的保

险服务。

	 自2007年2月陈诸杰接任职总英

康总裁以来，公司在他的领导下进行

大幅改组，业绩蒸蒸日上，并维持领

先地位。

	 陈诸杰表示：“这是首次职总社会

企业赢得这个奖项，是公众和商业社

群对职总英康成就的一项认可。一般

的社会企业、合作社和志愿组织大多

经营不易。因此，这的确是一个里程

碑。这座奖项不只是颁给我们，而是

颁给整个职总及其社会企业。”

	 此外，陈诸杰也分享了他对社会

企业取得成功的信念：“我们必须具

备专业性，专注于经营业务，达成社

职总英康

获颁新加坡商业奖

会目标。衡量我们的标准是服务社

会的程度，但不应对经营业务造成混

淆。企业终究是企业，但成果将利益

社会大众。”

	 他补充说：“从专业性来说，新加

坡的保险业如何因职总英康而转变，

除了为工友谋福利外，工运也经

常在人力资源的实践上致力成为模

范雇主。最近，其中一家职总社会企

业付出的心血获得了肯定。2013年3

月1日，职总优儿学府人力资源署暑

长李美玲获颁著名的第10届弗雷泽·

琼斯奖年度人力资源管理大奖，表扬

她在人力资源管理的杰出贡献。

	 这座奖项表彰了李美玲在她职业

生涯中对人力资源领域做出的贡献，

确实是实至名归。另外，李美玲创造

了所有员工以机构方针优先的工作环

境，令她也在2010年及2011年的人力

资源管理奖上赢得了华德士奖最佳人

力资源领袖奖。

	 李美玲解释：“在2010和2011

年，职总优儿学府因发展迅速，经历

了重大的机构转型。我由衷感激公司

总裁对人力资本的承诺，他以开放的

好领导带出好员工
心胸支持管理团队设置基础人力资

源系统，并实施强大的奖励和表扬机

制，同时加强职员的参与感及职业发

展计划，让更多员工受惠。”

	 职总优儿学府也启动了创意计

划，从而吸引感兴趣的求职者进入

学前儿童专业领域。“我们使用不同

的平台和渠道，分享我们对工作的热

忱，以此吸引和帮助教师成长。这些

学前教师将孕育下一代，给予每个孩

子同等的机会发挥潜能。”

	 李美玲在优儿学府工作了4年。她

认为，职总与她的人生目标不谋而

合，并希望透过社会企业让更多普罗

大众获益，因此选择在职总社会企业

工作。她说：“我希望能与本地企业

分享、应用和转化我的知识和经验，

建立和发展珍贵的人力资本，以达成

社会企业的使命。”

是我想留给后人的遗产。从个人来

说，我不追求奢华，而是希望能通过

做有意义的事，对他人的生活产生正

面的影响。”

	 由《商业时报》和DHL联合举办

的新加坡商业奖自1985年举办至今，

已经成为新加坡最负盛名的商业奖

项。过去28年来，商业奖表扬了新加

坡各行各业中争取卓越表现和取得圆

满成功，并已证明在该领域占据领导

地位的个人和公司。

职总优儿学府人力资源署署长李美玲（中）希望能通过有效的人力资源管理继续提升优儿学
府的服务品质。

职总英康保险总裁陈诸杰（中）以杰出的领导力，为公司建立新形象，创下营业佳绩。左为职总英康保险主席黄记祖，右为职总社会企业发展
理事会执行主席林文兴。
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不论面对任何来自企业经营或社会环境的挑战，职总平价合作

社“不会忘记其自身的重大使命，即确保新加坡人能以实惠的价格购买优

质的日常用品。”

	 李显龙总理在2013年4月16日举行的职总平价40周年纪念晚宴上发表

演说时提醒与会者：“新加坡人的生活改善了好多，也愿意花费在较高品质

的产品及精品，不过生活费依旧是许多家庭关注的课题。”没人能预测这些

必需品的供应是否会因为一些未知的状况而受阻。

	 成立于1973年石油输出国组织石油危机期间的职总平价合作社，当时

名为职总消费合作社，位于大巴窑第4巷第192座组屋，只有30名员工。当时

成立的目标是为了对抗通货膨胀和不良商家囤集居奇，牟取暴利，以及稳定	

物价。

	 李总理回忆说：“工运和政府加入了这场运动。工会提供启动资本，会员

义务到店里帮忙。他们还广招会员，殿下了稳固的客源基础，并培养了无数

的忠实顾客。”

	 职总平价从此以后逐步发展，不论外在的和人为的转变，或其它的问题

发生，合作社都以可负担的价格提供日用品给广大的居民。

	 李总理指出：“倘若没有这40年来的有效管理、富有献身精神的员工，

以及可信和可靠的供应商，合作社将不会成功。”

	 “然而，这40年来，零售业已经完全改观。职总平价不再是杂货店的竞

争对手，或只是为了提高供应链的效能而存在。现在，职总平价已经是竞争

激烈、区隔分明的市场上一家大企业了。”

	 	 职总平价时刻‘以民为本，从心出发’。
我有信心职总将继续在未来秉持其社会使
命，强化与社区之间的联系。

— 李显龙总理

职总平价
坚守社会使命

	 为了满足生活日益富裕和要求越来越高的新加坡人的需求，“职总平价

扩大其销售网和增加货品的种类，为大众提供了更好的购物体验。”

	 此外，“职总平价在全球金融危机或两年前的泰国水灾等危机时刻，采

取冻结必需品价格的措施，让顾客放心，他们将不会成为商家牟取暴利的

受害者。这就是为何职总平价40年来依旧是合作社，而没有出售或上市，从

而坚守社会使命并与社区联系的原因了。”

	 李总理也重申，职总平价将继续通过回馈会员和广大社群实践其社会使

命。这是职总平价能在社会扮演重要角色的其中一个关键因素。

	 尽管如此，职总不是慈善机构或粮仓，“职总平价必须站稳脚步，与其他

商业实体公平竞争。这令职总在实践其社会使命时更具挑战性，而其成就

则更具标志性。”

李显龙总理（右二）从职总平价合作社主席黄思绵手中接过纪念品。左一为职总平价总裁谢健平，右一为职总平价合作社集团总裁陈健秋。
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