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KEY FINDINGS: DIGITAL TECHNOLOGIES USED BY RESEARCH PARTICIPANTS
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No signi�cant difference in the level of technology af�nity* across research participants 
of different age groups and there is a strong preference for the use of digital 
technologies when being organised 

Most used messaging apps (e.g. WhatsApp, WeChat, Telegram) and social media 
and networking digital tools (e.g. Facebook, Instagram, Twitter, YouTube)

Professional networking tools (e.g. LinkedIn) were commonly used by those aged 
45 and younger 

Job search websites (e.g. MyCareersFuture, JobStreet, Glassdoor) were used by half 
of our research participants, across all age groups 

Messaging apps  (e.g. WhatsApp, WeChat, Telegram)

Social media and networking (e.g. Facebook, Instagram, Twitter, YouTube)

Professional networking tools (e.g. LinkedIn)

Reward programmes and apps (e.g. CapitaStar, Landlease Plus)

Online shopping platforms (e.g. Shopee, Lazada, Amazon)

Online forums (e.g. HardwareZone)

Job search websites (e.g. MyCareersFuture, JobStreet, Glassdoor)
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*Technology af�nity is one’s personal resource for coping with technology and measured by one’s tendency to actively engage in intensive technology interactions

4As Approach to Digital Organising provide 
a guide to identify where organisers (e.g. 
unions) are in terms of digital organising and 
understand how they might want to enhance 
the digital organising strategy and use of 
digital tools 

Serve as a self-calibration/self-assessment 
exercise for organisers to progress to 
become more digitally-savvy and cultivate 
an established digital presence as
they use digital tools more effectively
and consistently

THE 4As APPROACH TO DIGITAL ORGANISING — GUIDE FOR ORGANISERS

Beginning to be aware of the need to digitise and 
digitalise their organising (little to no digital presence)

Attraction to the promises of using digital tools

Exploration and experimentation of digitising and digitalising 
organising, without a distinct strategy
(Some digital presence but without distinct identity/strategy)

Association with a digital presence

Have developed a digital organising strategy, identi�ed the 
key digital tools and in the midst of execution
(A growing digital presence and identity)

Actively using digital tools to engage members consistently 
and outreach to new members successfully
(Established online presence and identity)

Action (using) digital tools effectively

Awareness of the need of using digital tools






