
Terms and conditions 

1. The Union membership referral programme (the “Promotion”) is open to NTUC 

members who are not in arrears of their membership fees (“Members”).  

2. The qualifying period for this Promotion is valid from 22 June 2026 till 31 December 

2026, or until 3,000 Successful Referrals are achieved, whichever is earlier. 

3. Promotion is limited to first 3,000 Successful Referrals. 

4. Eligible members will be entitled to receive one $15 FairPrice E-Voucher (“E-

Voucher”) for each Successful Referral. 

5. A “Successful Referral” is made when a Member introduces a Colleague who 

completes and submits their NTUC Membership online application using the dedicated 

link provided in the Electronic Direct Mail (eDM), and enters the valid Referral Code. 

In order for the Member to qualify for the E-Voucher, the Colleague must become a 

paying NTUC member within the Promotion Period. In addition, the Colleague must 

not cancel their NTUC Membership within three (3) months from the application date. 

6. The qualifying period for this Promotion is based on Colleague’s NTUC Membership 

application date. 

7. The E-Voucher will be sent to the Member’s email address as recorded in NTUC’s 

database, four (4) weeks after Colleague’s application date. For instance, if the 

Colleague applied in June, the E-Voucher will be sent to the Member’s email address 

by end July. Please note that it is the Member’s responsibility to update NTUC if there 

has been a change in their email address. 

8. If more than one Member introduces the same Colleague, only the Member whose 

Referral Code is indicated first in the approved application will be awarded the E-

Voucher. 

9. NTUC’s decision on all matters relating to the Promotion, including the time of receipt 

of the Union membership referral programme application form, is final. 

10. NTUC reserves the right to vary, delete or add to any of these terms and conditions 

from time to time at its discretion and without prior notice. These terms and conditions 

shall prevail over the contents of any brochure or other promotional material advertising 

the Promotion. 

 


